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Hello, and thanks so much for taking the time to check out my portfolio / 

\

_

I’m a Sheffcunian, Manchester-based creative with over 25 years’ experience across design, advertising, 

entertainment and the arts. I take a considered, concept-led approach to my work, specialising in ideation, 

graphic design, and artworking for both print and digital. And since the summer of 2023, I’ve been grafting  

in TV and ¿lm art departments as a graphic designer.
Some of my recent credits include NetÀix’s Toxic Town, ITV’s I Fought the Law, and LEGO Friends: Heartlake 
the Musical. Promos for the Usyk vs Fury 2 world title ¿ght and the PUMA x Manchester City: Last Night at the 
Social Club 2025/26 kit launch. I’ve also worked on TV commercials for EE x Samsung Galaxy: Wild Weekend, 
Meta, Venmo: Now You Can Venmo Everything, Which?: The Power in You, and Rail Delivery Group: On the 
Train You Can.
I’m available for in-house, remote, or hybrid roles, so if there’s anything you think I could help with, feel free  

to drop me a line — I’d love to catch up with a few of you good people soon.
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Portfolio \  

Art Department / Assorted Projects Since July 2023 /

_

Toxic Town 

Four-Part Drama  
NetÀix
_

I Fought The Law 

Four-Part Drama  
ITV

_

Venmo:  

Now You Can  

Venmo Everything 

TV Commercial

_

 EE X Samsung:  

Wild Weekend 

TV Commercial

_

Usyk vs Fury 2 

Of¿cial Promo

_

 Which?:  

The Power In You 

TV Commercial

_

PUMA X Manchester City:  

Last Night At The Social Club 

Of¿cial Promo
_

 Rail Delivery Group:  

On The Train You Can 

TV Commercial

_

 Graphics  

A Work In Progress

https://www.mrmattmarsden.com
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Toxic Town \  

Four-Part Drama / NetÀix /

_

I kicked things off in July 2023 at Arbeta in Manchester on my ¿rst TV job, Toxic Town — a four-
part real-life drama for NetÀix, produced by Broke & Bones. We wrapped in November, but I was 
brought back in April 2024 by the new production designer to lead the graphics team for additional 

photography over the road at The Sharp Project.

The series stars Jodie Whittaker, Aimee Lou Wood, Robert Carlyle, and Rory Kinnear, and tells the 
true story of a controversial toxic waste case and the subsequent cover-up in Corby during the late 

1990s and early 2000s. At its heart, it follows three mothers ¿ghting for justice after their babies  
were born with severe birth defects due to negligence by Corby Borough Council.
_

The Sunday Times Front & Back Double Page Spread Re-Creation / Rhodes & Miller Branding & Vehicle Signage 
/ Harlow & Hales Cigarettes / Rockingham Arms Pub Branding & External Signage / Tennants Lager Can Branding 
Re-Creation / Corby Borough Council Branding & External Signage / 1990s Warburtons Bread, Hellmann’s 
Mayonnaise & Walkers Crisps Branding & Packaging Re-Creation / Wonderworld Signage / Of¿ce Interior 
Paperwork, Desk & Shelf Litter / Internal Meeting Room Wall Art / Patients Notes / Various Pub Wall Signage  
& Walkers Crisps Packaging Re-Creation
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I Fought The Law \  

Four-Part Drama / ITV /

_

Next up, starting prep in June 2024 in a hybrid role between home and Newcastle, was I Fought  
The Law — a four-part real-life drama, produced by Hera Pictures for ITV.
Starring Sheridan Smith and set in the North-East town of Billingham, the series tells the true story of 
22-year-old mum Julie Hogg, who was brutally murdered in 1989. Her killer was acquitted twice due 
to mistrials, but later admitted the crime to a prison of¿cer while serving time for another offence.  
The story then follows Julie’s mother, Ann Ming, and her ¿ght to overturn the 800-year-old double 
jeopardy law that was blocking justice for her daughter. 

_

Police Station Reception Wall Graphics / Pizza Paradise T-Shirt / Parkinson’s Disease LeaÀet / Various Graphics 
/ Park Bench Remembrance Plaque / Ann Ming Name Badge / Pizza Paradise External Signage / Police Station 
External Signage / Police Station Of¿ce Desk, Shelf & Wall Litter
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TV Ads & Promos \  

Assorted Clients /

_

Alongside the TV dramas, and real-world stuff that’s quietly ticking over in the background, I’ve also 

been busy across a mix of commercials and promos. 

I was graphic designer on the Tyson Fury scenes for the Usyk vs Fury 2 uni¿ed heavyweight title ¿ght 
promo, produced by Sugar Free TV and Riff Raff. 
After that came a couple of Iconoclast jobs — pitching in on concept graphics and illustrations for the 

EE x Samsung: Wild Weekend TV ad, then joining the graphics posse on the PUMA x Manchester 
City: Last Night At The Social Club 2025/26 online kit launch. 
Since then, I’ve worked with Somesuch and Merman across a run of ads — designing festival  

Àags, posters and way¿nding for Meta, a full aisle of supermarket packaging for Venmo, retro 1960s 
Italian-style props for Rail Delivery Group, and a load of made up crisp packet brands for the Which?: 
The Power In You short.
_

Venmo: All Supermarket Products / EE x Samsung: Kitsons Tea Rooms Illustration / Usyk v Fury 2: Nurses Lanyard 
/ MCFC x Puma: Pep Talk Puma Drum Logo / Rail Delivery Group: Olio Sole Magazine Ad / Rail Delivery Group: 
Newspaper Front & Back Covers / Usyk v Fury 2: Riyadh Season Ring & Rope Graphics / Which?: All Crisp Packets 
/ Rail Delivery Group: Seltz Magazine Ad
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Graphics \  

A Work In Progress /

_

And ¿nally, whenever I get a bit of downtime from the paid stuff, I keep things moving by adding to 
my growing collection of ¿lm and telly graphics — the everyday bits and pieces that quietly help 
bring scenes to life.

Some have already made it onto the widescreen, while the rest are on standby in the kit box to 

give me a head start on my next gig.

_
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Portfolio \  

Design & Advertising / Assorted Projects /

_

MIF: 

Party Skills For The End Of The World 

Out-Of-Home Poster Campaign
_

Key Art 

Assorted Projects

_

Boedekka:  

Lazybones EP
_

Sanctum Peak 

Rebrand

_

NHS:  

Time Please 

Advertising Campaign

_

Manchester Metropolitan University:  

Manchester, MMU And Me 

Prospectus

_

Baby Jane & Friends 

Assorted Projects

_

Logos 

Assorted Projects

https://www.mrmattmarsden.com
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Manchester International Festival \ 

Party Skills For The End Of The World /

_

Once upon a time in the North West I worked with the AKA concept team and photographer Scott Kershaw 
on creating a fresh, eye-catching lead image for the world premiere of Party Skills for the End of the World 
at the Manchester International Festival. 
The ¿nal shot featured a hurriedly dressed party-goer and an eclectic mix of objects to capture the fun and 
chaos of the show, where guests learned all sorts of skills to prepare for a doomsday scenario at what was 

billed as the ultimate party.

Alongside the creative we also developed a media strategy that balanced a targeted digital campaign with 

high-impact out-of-home activity across the city centre. 

_

Out-Of-Home Ad Campaign
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Key Art \ 

Assorted Projects /

_

I love working on projects like these — they’re a great excuse to have a bit of fun and let my more “arty-farty” 

side out! Of course, there’s always a brief to follow, and things like dates, prices, and contact details need to 
be spot on, but these are the jobs that give me the most creative freedom.

The Seagull, Breathe Truth, The Christmas Truce and The Crucible were created and illustrated by yours 
truly, Baskerville was conceived and art directed by me and illustrated by the legendary Graham Humphreys.
_

The Seagull for Lyric Theatre / Breathe Truth / The Christmas Truce for Manchester Open Air Theatre /  
Baskerville, A Sherlock Holmes Mystery for Liverpool Everyman & Playhouse

https://www.mrmattmarsden.com


_\

https://www.mrmattmarsden.com


_\

_\

Boedekka \ 

Lazybones EP /

_

Boedekka, probably the greatest band you’ve never heard of. Seriously, you should check ‘em out...
We want summat dirty and f***ed up, they said. So after a heavy night of rock ‘n’ roll debauchery with the 
boys I stumbled off into the following morning with my trusty old Kodak, took a few hungover snaps around 
Liverpool docs of rust, decay and graf¿ti, and voila; the Lazybones EP was born. 
It’s red and white because the drummer’s a Scouser, although these days his dreams of headlining An¿eld 
have long since faded into the River Mersey. Now he gigs part-time in a Mexican Beatles tribute band in 
sunny LA, where he’s affectionately known by everybody as Gringo!
_

12” Vinyl Sleeve Front & Back / CD   
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Sanctum Peak \ 

Rebrand /

_

Alongside my freelance stuff, I also dip in as Lead Creative now and then at Manchester-based digital agency 
Run2 — a cracking bunch of like-minded people on a simple mission: to do great work for great clients.
One of the many projects we’ve done for our friends at Sanctum Peak — a leading preventative health and 
human performance organisation — was a full digital rebrand. And when you’re working with a business that 

helps people perform at the very top of their game, you’ve got to be right at the very top of yours too.

We created a clean, uppercase graphic featuring a stylised “A” to represent the word Peak. The marque 
exists either as part of the main logo or as a standalone branding device that’s deployed across a range of 

assets in Sanctum Peak’s new visual identity. We then developed a calming blue palette and applied it to the 
photography, helping to build the foundation of a distinctive and ever-growing image bank.

_

Website / Logo / Image Treatment
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NHS \ 

Time Please /

_

This NHS alcohol awareness campaign was built to shine a light on Section 141 of the Licensing Act, making it 
illegal for bar staff to serve anyone who’s already drunk. 

I combined the familiar landlord’s cry of “Time Please!” with the hand stop sign to make the message absolutely 

clear, and the yellow and black colour scheme was a deliberate nod to the hazard warning signs that are so 
common in public spaces. The campaign has run consistently across bars and restaurants in the North West — 
particularly Manchester — with a range of executions including high-impact outdoor formats, Àyers, drink unit 
calculators, and yellow warning cards. In the early days, it also included a bespoke website. 

Alongside that lot, I created a fold-out, wallet-sized checklist for bar and venue staff to keep the key points  
front of mind, as well as T-shirts worn on site to help reinforce what’s an important, but previously little-known, 

bit of legislation.

_

Yellow Card / Poster / Logo Marque / Website

https://www.mrmattmarsden.com
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Manchester Metropolitan University \ 

Prospectus /

_

This prospectus for MMU’s famous Hollings “Toast Rack” campus was produced to advertise the faculties 
courses in food, nutrition, fashion, hospitality, events management and tourism. With the faculty set to move 
to the university’s new Manchester city centre base, the brief was to produce a striking visual of its current 

home’s unique architecture while also showcasing some of the latest student work, featuring words and 

images from a number of the kids themselves.

I drew inspiration from Manchester’s iconic musical heritage, particularly Factory Records, and ran with a 
12” record sleeve style for the main design, illustrated the Toast Rack as the hero visual, and used MMU’s 
existing colour palette to represent each programme, with the colour-coded window illustrations on the cover 

giving a sneak peek of the courses inside. The outer sleeve was kept simple — just the title and logo — 

but introduced the viewer to the book through a series of die-cuts, which were then echoed throughout the 

pages to break up the photography.

To support the campaign, I also created a website and an A7 multi-fold information pack, making sure the 

whole presentation felt cohesive and engaging.

_

Sleeve / Book & Sleeve / Inner DPS / Website
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Baby Jane & Friends \ 

Assorted Projects /

_

I was commissioned to create a series of Warhol-inspired screen print pop art pieces — they were great fun 
to work on and a nice little earner to pad out the wallet too.

_

Baby Jane / Begbie / Kate / Shaun

https://www.mrmattmarsden.com
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Logos \ 

Assorted Projects /

_

When I kick off a rebrand — or even something just for TV and tucked away in the background — I usually start 
with the logo. A well-thought-out, clear marque can instantly set the tone for a company or product, whether it’s 

real or imagined. And as the saying goes, you only get one chance to make a good ¿rst impression.
_

Welsh National Orchestra / Manchester Jewish Museum / ElevenSeventeen / 4D Pictures / Krafty / 7 Generals
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CV \  

Art Department /

_

Which?: 

The Power In You 

TV Commercial 

Graphic Designer 

Produced by Biscuit Filmworks 

August to September 2025

_

LEGO Friends:  

Heartlake The Musical 

Film 

Graphic Designer 

Produced by Final Pixel 
July 2025 / Release Date 2026
_

Rail Delivery Group:  

On The Train You Can 

TV Commercial 

Graphic Designer 

Produced by Merman 

May 2025

_

Venmo:  

Now You Can  

Venmo Everything 

TV Commercial 

Graphic Designer 

Produced by Somesuch 

April 2025

_

Meta 

TV Commercial 

Graphic Designer 

Produced by Somesuch 

April 2025

_

  PUMA X Manchester City:  

Last Night At The Social Club 

Of¿cial Promo 

Graphic Designer 

Produced by Iconoclast 

February 2025

_

EE X Samsung:  

Wild Weekend 

TV Commercial 

Graphic Designer 

Produced by Iconoclast 

December 2024

_

Usyk vs Fury 2 

Of¿cial Promo 

Graphic Designer 

Produced by Sugar Free TV  
& Riff Raff 
September 2024

_

I Fought The Law 

Four-Part Drama 

Lead Graphic Designer  
Produced by Hera Pictures for ITV 

June to August 2024

_

  Toxic Town:  

Additional Photography 

Four-Part Drama 

Lead Graphic Designer  
Produced by Broke & Bones for NetÀix 

April to May 2024

_

Toxic Town 

Four-Part Drama 

Graphic Designer  

Produced by Broke & Bones for NetÀix 

July to November 2023
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Assorted Clients \  

Art Department /

_

Biscuit Filmworks 

Broke & Bones
_

EE
_

Final Pixel
_

Hera Pictures

_

Iconoclast 

ITV

_

Manchester City FC 

Merman 

Meta

_

NetÀix

_

Puma

_

Rail Delivery Group
_

Samsung 

Somesuch 

Sugar Free TV

_

The LEGO Group
_

Venmo

_

Which?
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CV \  

Design & Advertising /

_

  Freelance Creative 

Non Art Department Clients 

Graphic Design & Artwork 

April 2019 to date

_

Run2 

Senior Creative  

Freelance Contract  
April 2022 to July 2023

_

Freelance Creative 

Graphic Design & Artwork 

April 2019 to April 2022

_

AKA UK 

Senior Creative 

December 2015 to April 2019

_

Freelance Creative 

Graphic Design & Artwork 

March 2014 to December 2015

_

UP Search (now Run2) 

Senior Creative 

June 2013 to March 2014

_

Freelance Creative 

Graphic Design & Artwork 

February 2008 to June 2013
_

438 Design 

Senior Creative 

September 2006 to February 2008
_

Fanatic Marketing 

Senior Creative 

February 2004 to May 2006

_

Freelance Creative 

Graphic Design & Artwork 

January 1999 to February 2004
_

Psygnosis 

Middleweight Creative 

April 1997 to January 1999

_

BDH Advertising 

Junior Creative 

August 1995 to April 1997
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Assorted Clients \ 

Design & Advertising /

_

Adidas 

AKA 

Albert’s Schloss 

Ambassador Theatre Group 

Arsenal FC 

Aston Villa FC
_

Blackburn Rovers FC 

_

Continuum Attractions 

Co-op

_

Dell Technologies 

Derby Theatre 

Dr Martens

_

EE
_

Fujitsu
_

George House Trust 
Gola

_

Henkel International
_

Liverpool Empire Youth Theatre 

Liverpool Everyman & Playhouse 

Lowry Theatre 

Lyric Theatre

_

Manchester City FC 

Manchester International Festival 
Manchester Metropolitan University 

Manchester United FC
_

NHS
_

PlayStation

_

Samsung 

Sanctum Peak 

Simon Community Scotland 

Sony 

Storyhouse Theatre 

Street Work

_

The Football Association 

Tottenham Hotspur FC
_

Umbro 

Uniac

_

Verde Group

_

World Mobile Group
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IMDb

Instagram

LinkedIn
Website

_

Manchester 

matt.marsden71@outlook.com

07790 302 403

∑(Mm_\
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https://www.imdb.com/name/nm15681126/?ref_=nv_sr_srsg_4_tt_0_nm_8_q_matt%2520marsden
https://www.instagram.com/mr.matt.marsden/
https://www.linkedin.com/in/matt-marsden-76060923/
https://www.mrmattmarsden.com
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